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/" FSNE Initiatives
/"FSNE Program Model
/FSNE Interventions
/Market Access
/Putting the Pieces Together
/Questions...and answers!

UNIVERSITY OF

EXTENSION FsiE



F S N E I n iti ative S A j?*"&..m--:..w S » - ,_

1Y iy
|
|

/"Healthy School Community
/"Farm to Family

/"Healthy Tots Healthy Families
/"Healthy Out of School Time
/'Securing Food Resources for Families
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Farm to Family Goals/Objectives

/Increase access/affordability of local, fresh fruits and
vegetables

/“Improve participants’ efficacy to select, store, prepare
and eat a variety of fruits and vegetables

/" Increase fruit and vegetable consumption

/Promote the farmers’ market across all program
areas/initiatives
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Presentation Notes
Increase Access/affordability – From Farm to Market Farmer Training
Improve participant efficacy – on-site at market – consumer education, demonstration, sampling


FSNE Program Model

/" Multi-layer Interventions

/Policy, Systems, Environmental
Change

/' Designed to Increase Program
Impact and Foster Healthy
Communities
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Statewide
Partnerships
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Presentation Notes
Multi-layer interventions= higher impact programs=improved outcomes
Go through each intervention:
Highlight state partnerships with WIC, Department of Aging, MD Dept of Agriculture, MSDE
Promotion and Outreach – across all FSNE program site types/initiatives
Farmer Training – From Farm to Market
Farm to School – Homegrown School Lunch Week, Farm to School Month, cafeteria tastings and Smarter Lunchrooms, invite a farmer into the classroom, tour a farmers’ market, engage parents, 
school gardens, engage staff, healthy school communities


/" Schools
/" PreK/Headstart/Judy Centers
/" Farmers’ Markets

/" Food Pantries - v
/ Summer Meal Sites &) MARKET TO MEALTIME!

/"Department of Aging Statewide Partnership
« SFMNP distribution sites

/"WIC Statewide Partnership
® FMNP distribution sites and WIC clinics

UNIVERSITY OF

EXTENSION FsiE



Y17 Farmers’ Market Impacts

Maryland SNAP-Ed:
Producing Changes through the Farm to Family Initiative
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Farmers Markets are community access points for fresh, healthy foods; however, low-income individuals tend to shop at farmers’
markets less frequently than their higher income counterparts due to perceptions of both higher prices and limited accessibllity.
Research has found that farmers’ market produce actually costs less than produce found at traditional food venues. Further, more
than 5,000 markets nationwide. and 140 in Maryland. accept SNAP benefits in an effort to bring fresh, local produce to low-income
communities, With the number of markets accepting EBT benefits increasing atan average rate of 40% per year, this site type Is an
ideal location for targeting SNAP market shoppers. Further, farmers markets serveas the point of benefits redemption for saveral
federal programs, including WIC and the Senior Farmers' Market Nutrition Program, which provide food assistance resources to
low-income shoppers. As such, farmers’ markets provide uni ities to deliver nutriti ion nterventions right at
the point of purchase, and to encourage fruit and vegatable consumption among SNAP-gligible Individuals and familias.

Programs offered through the Farm to Family initiative:

Maryland SNAP-Ed, also refemed to as the Food Supplement Nutrition Education (FSNE) program, delivers multi-level interventions
that encourage healthy food choices, and that aim to facilitate sustained improvements in nutrition by targeting the policies,
practices, and physical environments of farmers' markets. Comprehensive interventions at these sites include some or all of the
following:

In-person education, including educational displays. flyers, recipe cards. food InEY17:
demonstrations and food tastings that encourage market shoppers to purchase
and prepare more fruits and vegetables at home 36 farmers’ markets

" . . . o throughout Maryland
Educational FSNE resourca materials delivered in partnership with Maryland WIC e
to encourage selection. purchase, and increased consumption of fresh fruits and T
vegetables for WIC-eligible farmers’ market shoppers

28 farmers’ markets

Farmers’ market promation efforts, conducted in partnership with Maryland WIC
0 and local schools/preschools, to increase attendance and purchasing at markets (78%) offered FSNE-led

= tastings and food
by low-income shoppers demonstrations

Educational resources that support market managers and market staffin the
process of identifying policy, systems. and enviranmental (PSE) factors such as

O market location, days and hours of operation, accass to public transportation,
and signage and produce which supports the ethnic diversity of the community

o3

b

Reach of Farm to Family programming in FY17:

FSNE educators delivered display-based nutrition education to shoppers
at 2.3 farmers’ markets

More than 15,000 farmers' market shoppers received education
at the market through food demenstrations, food tastings, and
educational resource materials, such as fiyers and racipe cards, that
promote shoppers'self-efficacy to purchase and prepare healthy
foods at home

FSNE educators used educational resources encouraging PSE
changesat 1/3 of the markets partnering with FSNE
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Health-Promoting Policies, Systems,
and Physical Environments:

7'?!6 In 97"3,{]. of FSNE markets

of farmers’ markets that partner
with FSNE
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Presentation Notes
Everyone will get a copy of the FY17 Farm to Family Stakeholder Report!!


/"9 out of 10 participants (92%) receiving Market to
Mealtime education plan to buy or choose the
produce they learned about from FSNE educators

/" After participating in Market to Mealtime, 63% of
participants take home more fruits and vegetables
than they typically bring home from other food
purchase or selection sites
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FY18 Farmers’ Market Data _

/55 farmers’ markets partnered with FSNE in FY18
® 53% increase in collaborating markets from FY17

Farmers' Market PSE Nutrition
Conditions

coB88838388

B Large variety/quantity of Fv
M Layout appealing & accessible [ Fruit & Vegetable signs
B SMAP/EBT signs
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Market Education Matters

/Increased self-efficacy to select, store, prepare
produce at home

/Value of tasting opportunities
/Improved navigation of market
/Increase in fruit and vegetable intake
/Improved health outcomes
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Presentation Notes
Sampling permits – opportunity for policy change!!!  Sampling permits different in each county – challenging for educators and farmers to provide sampling opps.


Farmer Training Matters

/2018 From Farm to Market Pilot Training

@ Select markets in Frederick, Carroll, Baltimore,
Harford, Anne Arundel, Prince George’s
@ Farmers participated in training best practices
* Signage and Displays
® Winter 2018-2019 Statewide Training Rollout

* Regional trainings across Maryland

* Includes 2 new content areas — Consumer Knowledge,
Community Outreach

® Tools to increase produce sales
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Environmental Changes at Market
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Promotion and Outreach
/Shoppers

@ Education at the market
@ |In the classroom

/" Market Managers
@ Market Your Farmers’ Market
@ Increase access for shoppers

/ Farmers
® From Farm to Market Training
@ Marketing practices - Sell more!
@ Increased Sales=Increased Consumption

Market Your Farmers’ Market
i it et N il Aot At o o

acitate accoss, o
sales, and expand market offerings. This I sheet provide
o

ViSit the’
Farmers

Market

Shop for fresh fruits
and vegetables grown by
local farmers.

Use your SNAP/EBT, WIC,
FMNP, and Senior Vouchers.

g
sty fruit and vegetable
s’ market near you!
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Market Promotion through FSNE State Partnerships

/Mary
/Mary
/Mary
/Mary
/Mary

and Department of Agriculture

and Department of Aging

dNncC
dnae

dnae

WIC
State Department of Education
Department of Human Services
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/FMNP/SFMNP
/eWIC

/' SNAP/EBT
/Incentive Programs

YOU m

SNA ﬁﬁ
WE ?;1 Get 2
MATCH.

It's the healthy way to stretch your SNAP.

Farmers’ Market Incentive SS

Earmers Market

Spruce up/

your meal!w'lth\

L

for wélkbalanced”

2018 WIC
Farmers Market Cookbook

At a farmers’ market near Why buy local? Maryland Farmers’ Market
you, buy fresh produce using Nutrition Program (EMNP)
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FMNP and SFMNP checks s reipeand %
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2018 FMNP Brochure
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Linking Farm to School - 3 C’s

/" Cafeteria
® Homegrown School Lunch
@ Farm to School
@ Smarter Lunchroom

/" Classroom
® Farmer Visits
€ Gardening
@ Local food systems
® Recipe demo and tasting #

/ Community
€ Understanding Local Food
€« Market Field Trips— youth and adult 0, _‘
@ Healthy School Fundraisers TR ARVIAND
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Presentation Notes
FSNE is a major link – helping kids make connections to where their food comes from.


Help us bring the farm to school

FSNE works with schools, early childhood centers, and out of schoal sites to provide nutrition education and build
connections between nutrition and where our food comes from through gardening and farm to school.

In order to help tell the story of our food, we would like to invite you to speak to students at:

Site Name:

Address:

You will have the opportunity to discuss your own farming operation, the importance of farming, what crops are
grown in this area, and explain why it is important eat local, fresh food, when it is in season. You can also be
reimbursed for your time by FSNE. Let's discuss the details of your visit.

Please contact at:

- —

Crunchy Kale Chips
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Look for the & lcon In the reclpe Servings: 4 L)

directions to know when your child

can help with one of these steps:

Wash fresh produce

“Mix and stir

-Add recipe ingredients
Measure and pour

~spread and sprinkle toppings

) MARKET TO MEALTIME ik

LRI

Serving size: 1 cup = et e
Ingredients:

1 bunch or 18-ounce bag of fresh kale, washed and dried thoroughly
Cooking ol spray

Salt to taste
Directions:
. L Wash freshkale.
2. Proheat oven to 300 degroes.
3. Catoff tho sta with a knifo,
of each loaf.
Tear kale leaves into large piaces.
Spray a large baking sheet with cooking oil spray, then add
kale to baking sheet.
king oil and sps salt.
Bake kala chips for 25 minutes.
Let cool before serving.

Note: Add your favorite spicas ltke garlic powder, paprika, or chilt
powder tokale before baking for a spicy, flavorful snack!
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BEFORE WE EAT

f om farm to table

UNIVERSITY OF

EXTENSION FsiE



T

Market tours for kids and
grown-ups too! Youth are the
produce purchasers and
consumers of the future!
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FY17 Healthy Outcomes

Maryland SNAP-Ed:

Maryland is ranked as the 16" healthiest state in the U.S. yet:
Obesity-related  Annual healthcare

chronic diseases  costs woul d be
Rhasthe 5 T ey 9 5%
26‘h 1 th-n$3blllkm i
lower if obesity
highestadult  highestyouth 4 was not a factor
obesityrate  obesity rate. /
The Maryland SNAP-Ed Solution
Introduce youth and adults to healthy options, while also policies
i practices, and physical envir choices are.
healthy choices about food and physical activity. accessible to Maryland families.
FSNE accomplishes this by delivering: FSNE accomplishes this by delivering:

+ Nutrition education lessons with youth and adults - Cafeteriainterver

Maryland SNAP-Ed Results

ntions

Garden programs
- Teacher driven wellness policy changes
- Linkages to community food access points

34,450 adults and youth s 1. 1outof 2 youth education sites
were reached through face-to-face incorporated physical activity into their daily
nutrition education lessons in FY17. schedule.

AErs wewen PPFPY HUWNM Boaaon

4outof5 4outof5 4outof5 4outof5 3outof5

i i their school sitesremoved or
healthy foods at arewilingtotry  exceeddaly  encourages healthy  reduced the
i v food choices number of sugary

them when dining  vegetables.
out.

RRRY

3 outof4
“Teachers use
physical activity
asa reward in the
dassroom.

. e ——————
%_, UNIVERSITY OF
5 MARYLAND ]

SRS EXTENSION bsiit

34,450 adults and youth

were reached through face-to-face
nutrition education lessons in FY17.

4 outof 5
Teachers report Youth are confident

that their students that they can prepare

healthy foods at
are willing to try home znd select

new fruits and them when dining
vegetables. out.
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Increasing Market Access
Farmers’

/ Drive more consumers to the farmers’ Marlet
narket
€ Outreach and promotion — print materials
and text messages
® Payment acceptance in all forms
* Cash, credit, debit, EBT, eWIC, FMNP

€ Incentive programs (bonus bucks) attract
SNAP shoppers and keep them coming back,
week after week

€ Education — recipe demonstration, sampling,
print materials, opportunity to try and
purchase new foods ——T
MARYL
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Presenter
Presentation Notes
FMNP flyer – now includes nutrition education for consumers.


Putting the Pieces Together

/"Multi-layer interventions create healthier communities
® Education at the market
@ Farm to School—-3 C’s
® Farmers’ market promotion and outreach
® Farmer training
@ Statewide partnerships

/"Welcoming market environment increases sales
® Produce sold at market meets community demand
® Multiple methods of payment accepted

® Incentive programs attract diverse shoppers and keep them
coming back
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